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2 Brand Guidelines

We founded this business to enable people to 

be the best version of themselves and live in a 

state of optimal physical and mental wellbeing.

In most other industries customers are treated 

as a pleasure and a privilege. This is rarely the 

case in the big health and care businesses of 

today. For example, GP’s being late for your 

appointment has become so normalised it is 

expected.

INTRO

we are 
medical 
based  
precinct 
centres.
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Umbrella’s goal is to reshape Australia’s care industry 
landscape by creating the places, pathways and support 
structures for all people to achieve optimal vitality and 
happiness.

About the logo

Logo variations

Colour palette

Stationary

Corporate Fonts
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About the logo

A.

These guidelines describe the visual and verbal 

elements  that represent Umbrella corporate 

identity. This includes our name, logo and other 

elements such as color, type and graphics. 

Sending a consistent and controlled message of 

who we are is essential to presenting a strong, 

unified image of our company. These guidelines 

reflect Umbrella’s commitment to quality, 

consitency and style.

The Umbrella brand, including the logo, name, 

colors and identifying elements, are valuable 

company assets. 

Each of us is responsible for protecting the 

company’s interests by preventing unauthorized 

or incorrect use of the Umbrella name and marks.

The watermark symbolises people, 
love (heart shape) safety and 
comfort.  
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Logo Variations

B.

Please find placement and alignment of Vita logoComes in different shapes and 
sizes.
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Umbrella Health

C.
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Umbrella Health

D.
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Color Palette

D.

Here are the print (cmyk) and  
web (#) colour paletts.

CMYK

100  76  37  25

Corporate

Color 1

CMYK

30  0  25  0

Corporate

Color 2

CMYK	

0  0  0  50

Corporate

Color 3

WEB

#093f63

WEB

#b3ddc9

WEB

#939597
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Stationary

H.

Stationary kits will include business cards, letterheads, 

signage, name tags and others on request. Some of the 

collateral will include a faint watermark symbol.

Examples of stationary kits.
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Corporate Fonts

Aa
Glyph /

Bold & Light		
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Headings / 
Montserrat
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11 Umbrella

Aa
Glyph / 

45 Book

Symbol		  :

Paragraph	 :
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Paragraph / 
Avenir Lt Std

Nequia volorec epudicil exeribus diciis ni tem re velitatiust aut volupta dolupta temoditio 

dollabo rumque volecae volorest undesci berit, ut omniae remquid es cus. Udit quiatecabo. Ut 

et venisci endigen ihicid.




